[image: image1.png]Platinum E-Solut O S





Promoting Your Website

Once you have your website up and running, you need to promote it effectively. There are three main ways that people arrive at websites: direct navigation; web referrals; and search engines.

Direct Navigation
· The best way of generating web traffic is also the cheapest to implement – simply make sure you include your web address on all printed material: business cards, letters, flyers, newsletters and posters – and even on your company's commercial vehicles.

· If you have chosen a simple web address (also known as a URL), it will also make it easier for people to remember from television and radio adverts or personal recommendations.
· If you operate exclusively in the UK, choose a .co.uk address.  If you trade abroad, you might want to consider a .com address as well. To make it easy for someone to find your website, avoid hyphens or other punctuation in your web address.

Web Referrals
· Over a fifth of web visits come from web referrals. There are number of ways you can generate these:

· Include your web address as a standard part of all e-mail footers.
· E-mail marketing/targeted electronic newsletters and offers to customers can be very effective. If the offer is interesting, it is also very easy for people to pass the e-mail on to colleagues.
· Reciprocal marketing – this involves finding sites with complementary content and agreeing to have links or banners to each other's sites, such as your trade association.  The more links you have to your site, especially from large well known and visited sites the higher a search engine will rank your site.
· Online advertising – the use of banner and pop-up adverts on other websites to drive people to yours is a contentious issue. Response rates tend to be very low, however the amount of money spent on them continues to increase. If you are considering paying for online advertising, it is essential to have a clear idea of your objectives and to take advice from an agency on the best way to reach your audience.
· Search for local business directories on the internet and add your URL free to many of them.
Search Engines and Directories
· While search engines are far outstripped by direct referrals, they can still prove useful for attracting customers if you are in a very price sensitive market or provide a niche product. 

· Over 90% of all referrals to e-commerce sites come from the four largest search engines: Google, Yahoo, MSN and AOL. Competition for a high ranking on these sites is intense because only 10% of web users look beyond the second page of results.

· Different search engines rank websites in different ways – some by a site's popularity (how many sites have links to your site), some by relevance (i.e. keyword matching) and some by quality. Many also offer the option of paying for a place on the first page. 
· Below is a list of the most popular UK search engines where you may submit a link / add an URL for your website.  Each country has a version specific to it so make sure you add your link to the correct one !

AltaVista
Fast (AllTheWeb)
Hotbot/Lycos
Lycos
Northern Light
UKMax
Webcrawler
Infoseek/Go
Inktomi
Go
Google
Excite/Magellan
Excite UK
Canada
DirectHit
AskJeeves


· Your position in any listing will drop right down over time. Search engines are dynamic databases (typically), that can be manipulated into moving your sites position up the list. This is usually done via monthly repeat submissions.  However, re-submitting the same information has only a small effect. To maximise the effectiveness of re-submission, your designer can do a number of things:-
· Tune the site to make it more search engine friendly 
· Monitor your sites web logs, and adjust site content to suit

· Tweak the sites meta-tags 
· Re-write the content texts 
· Re-invent your headings 
· Re-title your pages 
· Change page 'file' names 
· Submit multiple pages so the site is indexed from different 'doorways'.

Copyright © Platinum E-Solutions 2006

